


Ben Harper 

concert

Shakespeare 

Festival

Dinner before the show: $125

Hotel room: $179

Babysitter: $75

Travel to/from Reno: $45

Drinks during show: $65

Uber/Taxi: $25

TOTAL: $514 

$128.50/per person

Flights to Reno: $175

Dinner before the show: $50

Hotel room: $200

Travel to/from Reno: $75

Drinks during show: $30

TOTAL: $530

$132.50/per person



Most Comprehensive Study Ever!
341 Study Regions in all 50 States—Including Nevada and Reno



All U.S. Arts Industries (2014)

$730 Billion = 4.2 Percent of GDP

Source: U.S. Bureau of Economic Analysis
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Nationwide

$166.3 Billion Spending (2015)

Nonprofit Arts 

Industry $63.8 
Billion

Audiences $102.5  
Billion



National Findings

• Supported 4.6 million jobs

• Generated $27.5 billion in revenue to local 

state and federal governments

• Average attendee spending - $31.47 per 

person, per event

• 69% of non-local attendees said, “This arts 

event is the primary purpose for my trip.”



NEVADA

$471.7 Million Spending (2015)

Orgs $227.3 
Million

Audiences 
$244.4 Million



RENO

$89 Million Spending (2015)

Orgs $50.2 
Million

Audiences 
$39 Million



NEVADA

10,494 Jobs Supported (FTE)

2,658
City of Reno

7,836 
Remainder of State of Nevada

00



$7.9 Million
City of Reno

$28.9 Million
Remainder of State of Nevada

00

NEVADA

State & Local Government Revenue

$36.8 Million



NEVADA

Attendees Spent 

$28.90 Per Person, Per Event

Meals Before/After 
Event $11.21

Souvenirs & Gifts $3.85

Refreshments at Event $5.27

Ground Transportation $3.24

Overnight Lodging (1 night only) 
$2.76

Clothing & Accessories 
$1.82

Other/Misc.
.46



RENO

Attendees Spent 

$29.78 Per Person, Per Event

Meals Before/After Event 
$12.89 Souvenirs & Gifts $2.14

Refreshments at Event 
$6.72
Ground 

Transportation 
$2.37

Overnight Lodging (1 night only) 
$3.05Clothing & Accessories 

$1.71

Other/Misc.
.60



NEVADA

Audiences: Local vs. Non-Local

Local
91.3%

Non-Local
8.7%



RENO

Audiences: Local vs. Non-Local

Local
82.1%

Non-Local
17.9%



54.2% of non-local attendees said, “This arts event is the primary purpose for my trip.”

NEVADA

Event-Related Spending

Local vs. Non-Local

$24.16

$78.94

Local Non-local



76.4% of non-local attendees said, “This arts event is the primary purpose for my trip.”

RENO

Event-Related Spending

Local vs. Non-Local

$24.21

$55.40

Local Non-local



Arts Volunteerism in Nevada

➢ 11,065 volunteers

➢ 581,343 hours 

➢ $13,696,441

(2015 volunteer hour = $23.56)



Arts Volunteerism in Reno

➢ 3,344 volunteers

➢ 214,379 hours 

➢ $5,050,769

(2015 volunteer hour = $23.56)





Americans Value The Arts



Americans Value The Arts



The Arts Mean Business!

Nevada Arts Council
szeldner@nevadaculture.org

City of Reno Arts & Culture Commission
hilla@reno.gov

@RenoArtsCity

mailto:szeldner@nevadaculture.org
mailto:hilla@reno.gov

